
How has the media developed? What is 

it? When did it start?



Match the (attributed) creator to the 

medium 

 Marconi

 Lumiere brothers

 Gutenberg 

 Baird 

 Cinema/film

 TV

 Radio 

 Print



Learning Objectives:

 To revise Barthes’ key concepts;

 To understand how to apply these to relevant 

CSPs. 



Roland Barthes

 Up until roughly the 1950s, the academic study of culture was largely limited to high 

culture e.g. Literature, fine art, architecture, music etc.

 In 1957 influential cultural theorist, Roland Barthes, realised that mass media also ought 

to be taken seriously and studied. He published a set of essays named ‘Mythologies’ 

which analysed mass popular culture (from horoscopes to politics to car adverts to 

wrestling!)

 At the heart of Barthes’ argument is the idea that mass culture has far more influence 

on our ideologies than high culture. 

1950s = POST MORDERN



Concept 1: Denotation and 

connotation

 Barthes tells us that media products 

are decoded by their readers. The 

first instance of decoding is 

denotation/a denotive reading. 

This is when readers recognise the 

physical/literal content of media 

imagery. 

 A denotive reading of the ‘I, Daniel 

Blake’ poster would simply be ‘an 

older man, wearing dark clothing 

with his fist raised in the air. 



Concept 1: Denotation and 

connotation

 Barthes tells us that readers quickly move beyond the 
denotive, and move onto the connotative. These refer to 
deeper understandings prompted by media imagery, and 
ae affected by contexts and ideologies (some even 
create/produce ideologies.)

 Connotative elements of the ‘I, Daniel Blake’ poster are: 
the raised fist as defiance, the character’s costume infers 
poverty/working class life, the dark clothing could reflect 
a sombre/sad tone and could tell us that the advertised 
film will deal with serious and/or tragic themes. 

 Audiences use their cultural knowledge and social 
experiences of similar imagery (signs) to help them 
construct an understanding of the product’s significance 
and meaning. 



Codes and Conventions

Codes:  systems of signs, put together (usually in a 

sequence) to create meaning

Conventions: habits or long accepted ways of doing 

things…through repeated experiences, audiences 

become familiar with these



Types of Codes

 Technical Codes:

Camera techniques, framing, depth of field, lighting, exposure and   

juxtaposition

 Symbolic Codes

Objects, setting, body language, clothing and color

 Written Codes 

Headlines, captions, speech bubbles, language style







More from 

Barthes…

 The interplay between text and image is determined 

by the positioning of the textual components and by 

the relative size of each element. Barthes says that 

text is used to ‘anchor’ images to meanings in print, 

news and advertisements. These are to guide readers 

towards defined significations. 

 Consider the image without ANY of the text. What 

meanings might an audience take without the 

anchorage? 

 Without anchorage media imagery is likely to produce 

polysemic connotations or multiple meanings.

 Apply the terms from your ‘Connotative Effects’ table 

to the washing powder advertisement. 








